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Cease and Desist Order from the Japan Fair Trade Commission
and Improvement Measures by Shinsei Bank

Tokyo (Wednesday, March 28, 2007)--- Shinsei Bank, Limited (“Shinsei Bank”) today
received a cease and desist order from the Japan Fair Trade Commission (“JFTC”) based
on Article 6, Section 1 of the Act against Unjustifiable Premiums and Misleading
Representations, for violating Article 4, Section 1 and Section 2 (Prohibition of misleading
representations) regarding fliers distributed between August 2006 and October 2006 for
“Powered Teiki Plus” (Please refer to attachment 1, Japanese only) , a time deposit offered
by the Bank.

The fliers in question only printed one interest rate applicable at a certain strike rate
regardless of the fact that there are cases where interest rates are lower than the one
described in the fliers. The JFTC judged that, “the conditions of the time deposit are likely
to be misunderstood by consumers in general to be much more favorable than actual

conditions and thereby unjustly attract customers and inhibit fair competition.”

We feel that our checking systems on advertisement representations were not working
efficiently enough to reflect the consumers’ point of view which was one of the causes for
this incident. We deeply apologize for the disturbance caused to all those involved,

including our customers.

The following are the measures already taken and measures to be implemented by the
Bank.

1) The violation in question has been eliminated as of December 4, 2006, and four
types of strike rates and corresponding interest rates are now provided in our fliers.
(Please refer to attachment 2, Japanese only)

(2) New fliers have been distributed as of January 2007, which describe benefits and



®3)

(4)

()

risks side by side on the front page of “Powered Teiki Plus”. (Please refer to
attachment 3, Japanese only)

A written notice and apology will be promptly sent out to customers who invested in
“Powered Teiki Plus”.

Measures to prevent similar representations will be taken and thorough
understanding among employees will be ensured.

We will continue to make efforts in reviewing our checking systems on
advertisements. As additional measures to prevent a recurrence, a “Consumer
Advertisement Monitoring Program” will be established (Please refer to attachment
4) in which Shinsei Bank advertisements will be overseen from the consumers’ point

of view.

Shinsei Bank takes this order as a grave and serious matter, and will strive to create

easy-to-understand advertisement representations from the consumers’ point of view.

kkkkkk

Shinsei Bank is a Japanese financial institution providing a full range of financial products and services to
both institutional and retail customers based on a three pillar business model comprising Institutional
Banking, Consumer and Commercial Finance and Retail Banking. The Bank has total assets of US$ 92
billion on a consolidated basis and a network of 29 Shinsei Bank branches in Japan (as of December 2006).
Shinsei Bank demands uncompromising levels of integrity and transparency in all its activities to earn the
trust of customers, staff and shareholders. The Bank is committed to delivering long-term profit growth and
increasing value for all its stakeholders.

News and other information about Shinsei Bank is available at
http://www.shinseibank.com/english/index.html.
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Attachment 4

Establishment of “Consumer Advertisement Monitoring Program”

Shinsei Bank (“the Bank”) will establish a "Consumer Advertisement Monitoring Program”,
where consumers will check the Bank’s advertisements before and after developing such

advertisements. The program will be organized as follows:

1. Advertisement monitoring

About 200 general consumers will be appointed as monitors for 6 months or 1 year to
oversee the Bank’s advertisements on a regular basis currently running or to be newly run.
Their comments will be reflected in the creation and improvement of these advertisements.
The survey will be conducted mainly through the website where monitors will answer
questions about products and representations which will include open questions. Since
monitors will be continually checking the advertisements for 6 months or 1 year, comments
to help improve the Bank’s advertisements are expected. This program is scheduled to
start from April, 2007.

2. Group interview for advertisement monitoring

In the past, group interviews were held at random timings such as just before campaigns.
Going forward, groups of 5 or 6 people will be selected every 3 months from the general
public and Bank’s customer base, where they will meet to discuss new and existing
advertisements which will then be reflected in the creation and improvement of
advertisements.

This is different from the previously explained “Advertisement monitoring”, as we think this
discussion style program with general consumers and the Bank’s customers will enable our
advertisements to be checked and reviewed from various perspectives. This program was

started in March, 2007 and the 1% session has already been held.





